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• Q3 FY12 Revenue at INR 344.49 Cr. down 2% Y-
o-Y mainly due to higher sales to our
subsidiaries during Q3 resulting in higher
operating Margins for the company.

• EBITDA up 70% Y-o-Y to INR 37.4 Cr. for Q3
FY12

• EBITDA Margins at 10.85% for Q3 FY12 as
compared to 6.26% in Q3 FY11.

• PAT for the quarter was up 40% Y-o-Y to INR
15.6 Cr.

Quarter 3 – FY 12
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§ The Gold Silver Jewellery Mix for Q3
FY12 was 58:42 as compared to
54:46 in Q3 FY11

§ In the Categories, Rings and
Pendants continue to be the major
contributors towards the revenue in
Q3 FY12 with 40% and 42% of
contribution respectively.

57.5%

42.5%

Raw Material wise Revenue

Gold Silver

Company Performance – Jewellery Segment

Revenue Break up – RM wise & Category wise
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Category wise Sales Break up

Rings Pendants Earrings Others
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§ There has been a significant dip in the Total
Pieces sold in spite of the revenues being
almost flat this quarter as compared to Q3
FY11. This was mainly on account of high
prices of commodities.

§ The rising prices of the precious metals
have resulted higher realization per piece
as compared to Q3 FY11 for both Gold and
Silver Jewellery.

§ The average price points for gold and silver
for Q3 FY12 being US$ 161.3 and US$ 36.7
respectively.
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Company Performance – Jewellery Segment
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Company Performance – Home Retail Segment

• HFIL Net Sales of the Home Retail business in
Q3 FY12 were at INR 2238.24 Lacs

• In Q3 FY12, the EBITDA Margins were 2.1% at
INR 46.34 Lacs

• PBT for Q3 FY12 was at (INR 56.5 Lacs) and the
PAT was at (INR 38.2 Lacs) which was -2.5% and
-1.6% of Net Sales respectively.

• The company increased 1 additional store in Q3
FY12 and currently has 26 fully operational
stores as of 30th Jan’12.

Housefull International Ltd.New Stores opened 
in Q3 FY 12

Toli Chowki, 
Hyderabad

Home Retail Performance Snapshot 
Q3 FY12

Net Sales INR 2238.24 Lacs

EBITDA INR 46.34 Lacs

PAT (INR 38.2 Lacs)

Store Count 26 Stores

Sales/ Sq. Ft. (annualized) INR 5,135
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HFIL – Sales Trend (Gross Sales)
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Company Performance – Home Retail Segment

• The average sales/ sq. ft. for Q3 FY12 on an
annualized basis was INR 5135 per sq. ft. , a growth
of 8.3% from INR 4742 in Q3 FY11.

• The Same Store Sales for 18 operational stores grew
by 11.8% in Q3 this year as compare to the sales in
Q3 FY11.

• The Total Store area has increased by 41% from Q3 
FY11 to 180,590 sq. ft. due to the increase in store 
count. 
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Company Performance – Home Retail Segment

• The Sales for the 9 Month Period was INR 8905 Lacs
up by 66% from the same period previous year.

• The Same Store Sales for 18 operational stores grew by
12.1% for the period for the 18 operational stores.

• The average sales/ sq. ft. for the period on an
annualized basis in FY12 was INR 5993 per sq. ft. , a
growth of 10.3% from INR 5433 in the same period in
FY11.

Operational Efficiency – for the period Apr’11 to Dec’11
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Company Performance – Home Retail Segment
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Thank You
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